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WHO WE ARE 
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ABOUT THE STPP 

The STPP…  

…is a Non-Profit Company that… 

…enables Local Economic Development by… 

…using Tourism as a Vehicle and… 

…works through Strong Collaborative Partnerships… 

....using SANS 1162:2011 & NTSS as Guideline 
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STPP EXTENDED TEAM     

Communities 

Participants 

Champions 

Partners 

Patrons 

Core 
Team 

 



08/06/2015 

3 

WHAT IS SUSTAINABLE OR 

RESPONSIBLE  

TOURISM? 
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SUSTAINABLE TOURISM 

UNWTO / UNEP 
“tourism that takes full account of its current and future economic, social and 
environmental impacts, addressing the needs of visitors, the industry, the 

environment and host communities”.  

Responsible Tourism Std  
(Business Orientated) 

 
 

Economic Impacts 
 

Social & Cultural Impacts 
 

Environmental Impacts 
 

Operational Impacts  
 
 

Tourism & Hospitality 
(Industry Orientated) 

 
 

Market Access 
 

Quality Assurance 
 

Service Excellence 
 

Universal Access 
 
 
 

+ 
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IMPORTANCE OF TOURISM 

ACCORDING TO THE UNWTO: 
 
 1.1 Billion Tourists travelled in 2014;  

 
 Tourism grew by 5% in 2014 

 
 Tourism is 30% larger than chemicals industry; 

 
 Tourism is 75 % larger than global education, communications, 

and mining sectors; 
 

 Contributes 1 in every 11 jobs globally;  
 

 
 

 
: 
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IMPORTANCE OF SAE’S  

 Accommodation Establishments    65,000 
 

 Smaller Accommodation  Est’s (SAE) < 15 rooms  30,000 
        
 Average number of rooms               6 

 
 Management Gender – Female : Male   52 : 48 

 
 Employment - Direct          1 person per room 

 
 For every 1 direct jobs          5 – 7 indirect jobs 

 
6,000 people employed directly   30,000 indirectly? 
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KEY DATES – RESPONSIBLE TOURISM IN SA 

1996 White Paper on Tourism Development 

2002 Cape Town Declaration 

2003 FTTSA Established (Now Fair Trade Tourism) 

2004 Heritage EMC Established 

2011 Responsible Tourism Standard  Launched 

2012 National Development Plan 2030 Launched 

2013 SANAS Process On-going 

2012 Sustainable Tourism Partnership Programme 

2009 National Tourism Sector Strategy 
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THE STPP JOURNEY 

Sust Week 2012 

Roadshows 2013 

UNWTO AM 2014 

Kokstad 2014 

Handbook 2013 

Sust Week 2013 

Magalies 2013 

Handbook 2014 

Polokwane 2014 

Workshops 2014  

Sust Week 2014 

N12 TRA 2014 

Resource Efficiency 

Staff Green Training 

Sustainable Towns 

Sustainable Routes 

Waste Management 

Carbon Offset 

Established 2012 
First workshop – Potchefstroom 
Have visited 60 towns – 
awareness+ 
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WHAT ARE THE PERCIEVED 

BARRIERS TO SUSTAINABLE 

OR RESPONSIBLE  

TOURISM IMPLEMENTATION? 
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PERCIEVED BARRIERS TO RT 

Expensive Difficult 

Burden 

N/A  to me 
Lack of information 

Increased 
Operational Cost 
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MAGALIESBURG OPPORTUNITY 

 

 

 

  

 

 

 

 

 

PERCEIVED BARRIERS TO SUST. TOURISM 

Allocation of Funds 

Lack of Incentives 

Tourism is for Tourism 

Information Packaging 

Complex 

Why  Governments, Private Sector and NGOs  are not 
making the transition from Strategy & Policy to 

Measurable & Meaningful Implementation.   

Lack of Collaboration 

WHAT WE DO 

14 
Copyright STPP all rights reserved 



08/06/2015 

8 

  

Copyright STPP all rights reserved 

 Cultural & Social 

 Environmental 

 Economic 

 Operations & Management 

250 Certified Accommodation 

 

 

Basic Economics  

 Reduce Cost 

 Increase Income 

 Lower Compliance Barriers 

 Be a good employer 

 Protect your assets 

 Contribute to local  prosperity 

30,000 Small Accommodation  

 

 
 
 

National Minimum Standard for Responsible Tourism (41 Criteria)  

Certification Bodies – Certification against 41 Criteria or own standard 

ST 

SELF COMMUNITY OTHER 

Water & Energy 
Saving 
_____ 

Staff Green 
Training 

_____ 
Buying Local 

_____ 
Waste Separation 

______ 
Marketing your 

business 
______ 
Guest 

Communication 
 
 

Local Purchases 
_____ 

Vegetable 
Gardens 

_____ 
Guest 

Communication 
_____ 

Waste Removal & 
Management 

_____ 
Marketing your 
Town / Region 

 

By-Laws 
_____ 

Rates & Taxes 
_____ 

Historical 
_____ 

Infrastructure 
_____ 

Sercvices 
_____ 

Conservation 
 

STPP facilitates collaboration  

STPP 
Mobilises 

STPP 
Mobilises 

STPP 
Mobilises 

STPP 
Simplifies 

Most Tourism Business in South Africa  DON’T KNOWHOW TO START? 

Certification Bodies 

Safety & 
security 

To
u

rism
 

In
frastru

ctu
re 

Culture & 
Heritage 

C
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STAKEHOLDER ENGAGEMENTS 
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ENERGY 

WATER 

WASTE 

SOURCING 

SERVICE 
OPERATIONS 

STAFF 

M & V 

TELECOMMS 

FINANCIAL  
SERVICES 

SECURITY 

Knowledge /  
Process 
Partners 

VALUE OF A 
TOURISTS 

Resource Efficience Partners 

Business Development Partners 

Conservation, Community 
Culture & Heritage Partners 

Product & Services Partners 

SANS 1162:2011 & Relevant Standards 

SANS 1162:2011 & Relevant Standards SANS 1162:2011 & Relevant Standards 

SANS 1162:2011 & Relevant Standards 

YOUTH  

HERITAGE 
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Optimise the Multiplier Effect 
Impact of tourism spend on local products, 
services and informal economies 

Minimise Leakage 
Minimise the spend on goods and services 
bought outside local community 

Local 

Regional 

National 

International 

Local 

Regional 

National 

Int’l 

Transformation 

Tourist 
 Dollar 

PROGRAMME OUTCOME 

A 

AAA 

AAA AAA AAA 
AAA 

AAA 

AAA 

AAA 

 

AAA 

AAA 

AAA 

AAA 

 

 

AAA 

AAA 

AAA 

AAA 

 

 

local buying power created 

PROGRAMME OUTCOMES 
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Resource Efficiency 

19 

 1)  Energy    2)  Water  
 
 3)  Waste     4)  Sourcing Practices 

Resource Efficiency is about re-directing your operational 
spend from paying for “grudge” purchase towards  

 
Putting more money in your back pocket? 

 
Service Excellence? 

 
Marketing? 

 
Quality Assurance?  

STEP 2:  STPP Resource Efficiency Programme  

Initial focus  
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GEYSER CONSUMPTION 

• Is a global first 

◦ Specifically targeting the tourism sector 

◦ Combining leading edge technology with expert advice and quality 

products 

◦ Offering participants 

• Free energy assessment 

• Evolve device (either paid by client or through incentives) 

• Access to sustainability information and products 

 

RESOURCE EFFICIENCY PROGRAMME 

Strictly Private & Confidential - © 2014. All Rights Reserved.  
22 
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• Resource efficiency programme will achieve 

◦ Mass reduction in resource usage 

◦ Financial savings and economic sustainability for tourism sector 

◦ Reduce carbon and water footprint 

◦ Ability to track this all in real-time  

HOLISTIC SUSTAINABILITY IMPACT 
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CUSTOMER ENGAGEMENT PROCESS 
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STPP 
Workshops & 

Marketing 

•E-mailer 

•SMS 

•Internal Comm Channels 

•SEO 

Self 
Qualification 

•STPP project landing page 

•Call centre 

•Qualify into the program 

Site Audit 
and 

Installation 

•Onsite installation by accredited installer 

•Comprehensive home energy audit 

User 
Engagement 

•Access device and dashboards 

•Monthly reporting  

•Co-branded newsletter 

• Purchase additional products 
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STPP SUPERUSER VIEW 

Strictly Private & Confidential - © 2014. All Rights Reserved.  
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Carbon Offset Programme 

26 
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STEP 4:  STPP Carbon Offset Programme 

R5.7 per bed-night charged to the client provides income for 
families that work on carbon offset projects 

 8 Reasons to Offset 

1.  It allows guests to practice sustainable travel 
 

2. It is what businesses demand 
 

3. It doesn’t cost the earth 
 

4. It’s easy….GreenDreams 
 

5. It raises guest and staff awareness 
 

6. It’s good for investment 
 

7. It is a powerful tool for sustainable 
development 
 

8. It combats Climate Change 
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THANK YOU 

caroline@stpp.co.za 

www.stpp.co.za 
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